1. Hoc phin: MARKETING KY THUAT SO

(DIGITAL MARKETING)
2. Mi hoc phin: MKT3007
3. Nganh: Marketing
4. Khoi lwrgng hoc tap: 3 tin chi.
5. Trinh do: Pai hoc.
6. Hoc phin diéu kién hoc truge:  MKT2001 - Marketing cin ban
7. Muc dich hoc phin

Mon Marketing k¥ thuat sé nham trang bi cho hoc vién nhiing kién thirc va k¥
nang can thiét dé xay dung, phan tich, danh gia cac van dé truyén thong ciia doanh
nghiép trén Interner hodc cac phuong tién dién tir phat song. Hoc vién s€ c¢6 kha nang tu
thiét ké va t6 chirc thanh cong cac du an marketing truc tuyén, phat trién mdi quan hé bén
vitng v6i khach hang va gop phan ning cao hiéu qua cta chién lugc marketing chung ctia
doanh nghiép. Bén canh d6, hoc vién cling dugc gidi thi¢u cac phuong phap hién dai
trong viéc danh gia hiéu qua marketing tryc tuyén, marketing qua dién thoai di dong va
cac chién thuat xdy dung mang x4 hoi.

8.  Chuin dau ra hoc phan (CLO)

TT Ma CD;R Tén chuan dau ra
hoc phan
1 CLO1 Trinh bay duoc kién thirc cin ban vé marketing k¥ thuat s6
Phén tich dugc bbi canh marketing tryc tuyén (moi truong truc
2 CLO2
tuyén vi mé va méi trudng truc tuyén vi mo) ciia mot doanh nghiép
3 CLO3 XAy dwng mot cach sang tao dugc ké hoach marketing k¥ thuat s6

trong cac bdi canh kinh doanh khac nhau

4 CLO4 C6 kha nang sir dung tiéng Anh trong méi truong kinh doanh

Str dung thanh thao CNTT va cac phan mém xir Iy hinh anh, am

> CLOS thanh cho céc hoat dong truyén thong ki thuat sd




Ma tran quan h¢ chuan dau ra hoc phan va chuan dau ra chuong trinh

CBR hoc phan/ CBR sleigsiglelslslgls g g g
chuong trinh = | = |l =|=|= |2 |=|=%|= = |2 | &
CLO1 X
CLO2 X
CLO3 X X | X
CLO4 X
CLOS5 X
Téng hop theo hoc
phan U TU| U | T TU| U

9.

Nhiém vu cia sinh vién
Sinh vién phai chuén bi cho budi hoc trén 16p bﬁng cach doc trudce cac tai li€u theo
yéu cau ctia giang vién, danh thoi gian dé 1am cac bai tap va vi du.
Gi4o vién rat khuyén khich sinh vién dit cau hoi vé nhimng van dé chua hiéu va mudn
phat trién sau hon. Muc tiéu ctia mdi chuong cho biét nhitng van dé ma sinh vién can
phai nam trong chuong d6. Cach t6t nhat dé nam viing cac chi dé 1a nghién ctru va
giai quyét cac cau hoi, tinh hubng cung cap & mdi chuong, diéu nay rat hiru ich cho
sinh vién dé nim duoc cac khai niém va kiém tra mtrc do hiéu biét ctia minh vé cac
van dé.
Tham duy it nhat 2/3 s6 gio ciia mon hoc tai 16p
Tich cyc tham gia thao luan va thuyét trinh nhém tai 16p
Tham gia day du cac budi kiém tra c4 nhan

Chu dong va tich cuc tham gia hoc tap truc tuyén trén Elearning

10. Tai liéu hoc tap

10.1 Giao trinh




TL1. Internet Marketing: Strategy, Implementation and Practice, Richard
Mayer, Kevin Johnston, Fiona Ellis-Chadwick, Dave Chaffey, Financial Times
Management; 4th edition, 512p, (2019)

10.2 Tai liéu tham khao

TK1. Understanding Digital Marketing: Marketing Strategies for Engaging the
Digital Generation, Damian Ryan, Calvin Jones, Kogan Page; Second Edition edition,

279p, (2013).

TK2. Digital Marketing Analytics: Making Sense of Consumer Data in a Digital
World (Que Biz-Tech), Chuck Hemann, Ken Burbary, Que Publishing, 288p, (2013).

TK3. IE Internet Marketing, 3E : Intergrating Online and Offline Strategy,
ROBERTS/ZAHAY, (2013).
TK4. New Developments in Online Marketing, Edited by Stephen Tagg, Alan

Stevenson and Tiziano Vescovi, (2012).
11. Thang diém: Theo thang diém tin chi.
12. Noi dung chi tiét hoc phin
CHUONG 1
TONG QUAN VE MARKETING KY THUAT SO

1.1. Muc tiéu hoc tap
1.2. Internet da lam thay d6i marketing nhwr thé nio?
1.2.1 Marketing k¥ thuat sé trong thuc tién kinh doanh: tir chién thuat dén
chién luoc
122 Marketing k¥ thuat sd: co hdi va thach thirc
1.3. Khai niém Marketing trén Internet va Marketing da kénh
1.3.1 Khai niém vé E-marketing

1.3.2 Khai niém marketing k¥ thuat so



1.4.

1.5.

1.3.3

1.4.1
1.4.2
1.4.3
1.4.4
1.4.5
1.4.6

1.5.1.

1.5.2.
1.5.3.
1.5.4.

TL1.

TK1.

Khai niém vé thuong mai dién tr va kinh doanh di¢n tir
Chién lwrgc marketing ky thuit sb

Pic diém cua chién lugc marketing Internet

Ung dung ctia marketing Internet

Loi ich ctia marketing k¥ thuét sb

Céc md hinh kinh doanh tryc tuyén

Céc hinh thirc ctia marketing truc tuyén

Tién trinh hoach dinh chién lugc marketing truc tuyén
Truyén thong marketing ky thuit s6

M&i quan hé giita cac cong cu truyén thong truyén théng va truyén
thong k¥ thuat sd

Céc loai kénh truyén thong tryc tuyén quan trong

Loi ich ctia cong cu truyén thong truc tuyén

Truyén thong truc tuyén va nhiing thach thirc

Tai li€u hoc tap
Doc chuong 1, Digital Marketing: Strategy, Implementation and
Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition,
634p, (2012).

Doc chuong 1, Understanding Digital Marketing: Marketing Strategies
for Engaging the Digital Generation, Damian Ryan, Calvin Jones,

Kogan Page; Second Edition edition, 279p, (2013).

CHUONG 2
PHAN TiCH MOI TRUONG TRUC TUYEN VI MO



2.1. Muc tiéu hoc tap
2.2 Cic thanh phan ciia méi trudong vi méd
2.3. Pic diém va niing luc cia to chire bén trong Doanh nghiép
2.3.1.  Ung dung cua marketing k¥ thuat s6
2.3.2. Mot sb hang marketing tryc tuyén
24. Phan tich thi truwong tryc tuyén
2.4.1.  Ngudn phan tich thi trudng tryc tuyén
2.42. Mot sb noi dung chinh
2.5. Phan tich khach hang va hanh vi ngudi tiéu dung
2.5.1.  Phan tich nhu cau va “conversion modeling”
2.5.2. Phan tich nhu ciu ddi véi cac dich vu kinh doanh truc tuyén
2.6. Phén tich hanh vi tiéu dung truc tuyén
2.6.1. Mo hinh tim kiém thong tin
2.6.2. MO hinh tién trinh phan héi phan cap
2.6.3. MO0 hinh mua sim da kénh
2.6.4. M6 hinh mua sim dya trén niém tin

2.6.5. M0 hinh truyén thong tuong tic qua mang xa hoi

2.7. Phén tich canh tranh
2.8. Phén tich nha phan phoi
2.9. Phan tich trung gian
2.10. Cac mo hinh thi trudng

2.10.1.  Phan tich nam lyc lugng canh tranh
2.10.2. Séng tao gid tri va phan tich chudi gi tri
2.10.3.  Phan tich t6 chirc kénh méi

2.10.4. Phan tich diém ban ciia thuong mai tiép thi



3.1.
3.2
3.3.

34.

3.5.

2.10.5.
2.10.6.

TL1.

TK2.

3.3.1.
3.3.2.
3.3.3.

3.4.1.
3.4.2.
3.4.3.
3.44.
3.4.5.
3.4.6.

Thoéa thuén trao d6i
Mo hinh kinh doanh thuwong mai dién tir

Tai li€u hoc tap

Doc chuong 2, Digital Marketing: Strategy, Implementation and
Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 6 edition,

634p, (2012).

Doc chuong 2, Digital Marketing Analytics: Making Sense of

Consumer Data in a Digital World (Que Biz-Tech), Chuck
Hemann, Ken Burbary, Que Publishing, 288p, (2013).

CHUONG 3
PHAN TiCH MOI TRUONG TRUC TUYEN Vi MO

Muc tiéu hoc tap

Nhiing xu hwéng thay déi ciia méi trwomg kinh doanh
Anh huéng ciia nhin t6 vin héa-xa hoi

Anh huong ciia van hoa

Anh huong cia “séng xanh” dén hanh vi sir dung Internet
Yéu té dao dirc va phap luat trong viéc sir dung Internet
Anh hwéng ciia yéu to cong nghé

Gidi thidu vé cong nghé Internet

Co ché van hang cua Internet

Tt Internet dén Intranet va Extranet

Bao mat trén Internet

Céc cong nghé k¥ thuat sé khac

Gi4 tri cia d6i méi cong nghé trong hoat dong marketing

Anh huéng ciia yéu té kinh té



3.6.

4.1.

4.2.
4.3.

4.4.

4.5
4.6

3.6.1.
3.6.2.

TL1.

TK2.

4.1.1.
4.1.2.

4.6.1.
4.6.2.
4.6.3.

Anh huéng ciia yéu té chinh tri
Quy dinh ctia Nha nudc
Thué va céc ché tai
Tai li€u hoc tap

Doc chuong 3, Digital Marketing: Strategy, Implementation and

Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition,

634p, (2012).

Doc chuong 3, Digital Marketing Analytics: Making Sense of
Consumer Data in a Digital World (Que Biz-Tech), Chuck
Hemann, Ken Burbary, Que Publishing, 288p, (2013).

CHUONG 4
CHIEN LUQC MARKETING TREN INTERNET

Muc tiéu hoc tap

Chién lugc Internet — mot phﬁn cta chién luge kénh marketing
Céc quan diém vé chién luoc marketing trén Internet

Chién lwgc marketing truc tuyén tich hop

Phwong phip tiép cin chién lwgc chung (a generic strategic
approach)

Phan tich tinh hudng chién lrgc

Thiét 1ap muc tiéu chién lwogc

Ra quyét dinh chién luoc

Chién luoc thi truong va phat trién san pham

Chién luoc lua chon mé hinh kinh doanh va doanh thu

Chién lugc lua chon thi trudng muc tiéu



4.7

5.1.
5.2.

5.3.

4.6.4.
4.6.5.
4.6.6.
4.6.7.

TL1.

TK2.

5.2.1.
5.2.2.
5.2.3.

5.3.1.
5.3.2.
5.3.3.
5.3.4.

Chién lugc dinh vi va khac biét hoa

Chién luoc phan phbi da kénh

Phéi hop cac cong cu truyén thong va xac dinh ngan sach
Phén bd ngudn luc ctia Doanh nghiép (mé hinh 7S)

Thure hi¢n chién lwoc

Tai li€u hoc tap
Doc chuong 4, Digital Marketing: Strategy, Implementation and

Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition,
634p, (2012).

Doc chuong 4, Digital Marketing Analytics: Making Sense of
Consumer Data in a Digital World (Que Biz-Tech), Chuck
Hemann, Ken Burbary, Que Publishing, 288p, (2013).

CHUONG 5
INTERNET VA MARKETING MIX

Muc tiéu hoc tap

San pham

Khai niém danh muc san pham
Internet va thuong hiéu

Vai tro ctia thuong hiéu tryc tuyén
Gia

Téang gia

Ap lyc giam gia

Céc phuong phap dinh gid méi

Mot s0 chinh sach cau tric gia khac



5.4.

5.4.
5.5.

6.1.
6.2.

5.4.1.
5.4.2.
5.4.3.
5.4.4.

5.6.1.
5.6.2.
5.6.3.

TL1.

TK2.

6.2.1.
6.2.2.

Phén phoi
Chon lua dia diém can mua
Céu tric kénh moi
Mau thuan kénh
T6 chirc kénh trén Internet
Truyén thong
Con nguoi, quy trinh va co sé vat chat
Nhan su
Quy trinh
Yéu t6 hitu hinh
Tai li€u hoc tap
Doc chuong 5, Digital Marketing: Strategy, Implementation and

Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition,
634p, (2012).

Doc chuong 5, Digital Marketing Analytics: Making Sense of
Consumer Data in a Digital World (Que Biz-Tech), Chuck
Hemann, Ken Burbary, Que Publishing, 288p, (2013).

CHUONG 6
MARKETING QUAN HE VA INTERNET

Muc tiéu hoc tap
Céac khai niém can ban vé marketing quan hé
Loi ich cua marketing quan hé

Phan nhém khach hang theo gia tri



6.3.

6.4.

6.5.

6.2.3.
6.2.4.
6.2.5.

6.3.1.
6.3.2.
6.3.3.
6.3.4.

6.4.1.
6.4.2.

6.4.3.
6.4.4.

6.5.1.

6.5.2.
6.5.3.

6.5.4.
6.5.5.

6.5.6.
6.5.7.

Long trung thanh cua khach hang

Mdi quan hé giita sy hai long va long trung thanh ctia khach hang
Chi s l1ong trung thanh truc tuyén (Net Promotes Score)

Quan tri quan hé khach hang tryc tuyén

Su gan két ciia khach hang

Loi ich cia e-CRM

Ung dung marketing cia CRM

Cong nghé va dir licu CRM

Quan tri gia tri vong doi khach hang (customer lifecycle
management)

Vai tro cta khach hang

Ti€p can dung khach hang muc ti€éu nho vao cac chién lugc marketing

truc tuyén

Marketing dai chung va marketing cé bi¢t hoa

Chét lugng dich vu truc tuyén & da kénh

Tiép trinh trién khai e-CRM

Thu hat khach hang méi va khach hang hién tai dén tham quan site
web

Khuyén khich khach tham tuong tac véi site

Luu trit va chon loc thong tin khach hang dé dua vao co so dir liu
khéch hang

Tuong tac tryc tuyén voi khach hang va duy tri moi quan hé
Truyén thong v6i khach hang bang cac phuong tién truyén thong
truyén théng

Mo hinh IDIC dé x4y dung mdi quan hé v6i khach hang

Chién thuét quan tri hoat dong va gia tri cua khach hang



TL1.

TK2.

7.1.

7.2.

7.3.

6.5.8. MO0 hinh quan tri gid tri khach hang
6.5.9.  Tién trinh hinh thanh 1ong trung thanh cta khach hang
6.5.10. Marketing cho khach hang s dung mang xa hoi doc lap
Tai ti€u hoc tép
Doc chuong 6, Digital Marketing: Strategy, Implementation and Practice, Dave
Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition, 634p, (2012).

Doc chuong 6, Digital Marketing Analytics: Making Sense of Consumer Data in
a Digital World (Que Biz-Tech), Chuck Hemann, Ken Burbary, Que Publishing,
288p, (2013).

CHUONG 7

CHUYEN GIAO KINH NGHIEM TRUC TUYEN CHO KHACH
HANG

Lap ké hoach thiét ké site web va phan bo kinh phi
7.1.1.  Ailangudi tham gia vao dy an thiét ké site web?
7.1.2.  Phuong an thiét ké site web
7.1.3.  Céac phan mém tng dung thiét ké site web
Giai doan dau ciia du 4n site web
7.2.1.  Dang ky va mua tén mién
7.2.1.  Tim kiém nha cung cép dich vu Internet
Nghién ciru nhu ciu sir dung Internet
7.3.1.  Logiich
7.3.2.  Truy cap dé dang
7.3.3. Vitridialy



7.4.

7.5.

8.1.

8.2.
8.3.

7.3.4.
7.3.5.

7.4.1.

7.4.2.

7.4.3.

7.5.1.
7.5.2.

TL1.

TK2.

8.1.1.
8.1.2.

Phan tich cac dbi thu canh tranh truc tuyén

Thiét ké cau tric thong tin cung cap

Thiét ké trai nghiém web cho ngudi sir dung

Thiét ké ndi dung huéng dén khach hang

Thiét ké trang web dap g muc tiéu marketing

Céc yéu t can ban cia thiét ké giao dién trang web

Phat trién va thir nghiém néi dung site web

Thtr nghiém noi dung

Mot s6 cong cu phat trién site web va thir nghiém
Tai li€u hoc tap

Doc chuong 7, Digital Marketing: Strategy, Implementation and

Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition,
634p, (2012).

Doc chuong 7, Digital Marketing Analytics: Making Sense of
Consumer Data in a Digital World (Que Biz-Tech), Chuck
Hemann, Ken Burbary, Que Publishing, 288p, (2013).

CHUONG 8
KE HOACH TRUYEN THONG TREN MANG XA HOI

Muc tiéu hoc tap

Muc tiéu cta truyén thong tuong tac

Noi dung chinh cta chuong

Pic diém ciia truyén thong ky thuit sb

Tién trinh 1ap ké hoach truyén thong trwe tuyén



9.1.
9.2.

8.3.1.

8.3.2.
8.3.3.
8.3.4.
8.3.5.
8.3.6.

TL1.

TK2.

9.2.1.
9.2.2.
9.2.3.
9.24.
9.25.

Thiét 1ap muyc tiéu va lya chon phuong thic truyén thong marketing
tuong tac

Nghién ciru hanh vi khach hang tryc tuyén

Phan doan thi truong va lya chon thi truong truc tuyén muc tiéu
Thiét ké thong diép sang tao

Ngén sach va chon lya cac cong cu truyén thong truc tuyén

Tich hop céac cong cu truyén thong vao ké hoach chung

Tai li€u hoc tap
Doc chuong 8, Digital Marketing: Strategy, Implementation and

Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition,
634p, (2012).

Doc chuong 8, Digital Marketing Analytics: Making Sense of
Consumer Data in a Digital World (Que Biz-Tech), Chuck
Hemann, Ken Burbary, Que Publishing, 288p, (2013).

CHUONG 9
TRUYEN THONG MARKETING QUA KENH KY THUAT SO

Muc tiéu hoc tap

Marketing qua tir khéa tim kiém

SEO la gi?

Piém manh va diém yéu cua SEO

Mbt sd ung dung hi¢u qua dé hoach dinh va quan tri SEO
Marketing qua “tim kiém tra tién”

Diém manh va diém yéu cta “tim kiém tra tién”



9.3.

9.4.

10.1.
10.2.

9.2.6.

9.3.1.
9.3.2.
9.3.3.
9.34.

94.1.
94.2.
9.4.3.

TL1.

TK2.

Mot s ung dung hi¢u qua dé hoach dinh va quan tri “tim kiém tra

N
Agad?

tién

Quan hé cong chiing tryc tuyén

e-PR 1a gi?

Piém manh va diém yéu cua e-PR

Mbt s ung dung hi¢u qua dé hoach dinh va quan tri e-PR

Tai tro truc tuyén

Quing cio hién thi twong tac truc tuyén

Quang co hién thi truc tuyén 1a gi?

Piém manh va diém yéu cia Quang céo hién thi truc tuyén

Mbt sd ung dung hi¢u qua dé hoach dinh va quan tri Quang cao hién

thi truc tuyén

Tai li€u hoc tap
Doc chuong 9, Digital Marketing: Strategy, Implementation and

Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition,
634p, (2012).

Doc chuong 9, Digital Marketing Analytics: Making Sense of
Consumer Data in a Digital World (Que Biz-Tech), Chuck
Hemann, Ken Burbary, Que Publishing, 288p, (2013).

CHUONG 10
PANH GIA HIEU QUA TRUYEN MARKETING TRUC TUYEN

Muc tiéu hoc tap

Quin tri hiéu qua cic kénh ky thuit sb



10.3.
10.4.

10.2.1.
10.2.2.
10.2.3.

10.4.1.
10.4.2.
10.4.3.
10.4.4.

TL1.

TK2.

X4y dung hé thong quan tri hiéu qua
Xéc dinh cac tiéu chi va tiéu chuin danh gia
Cong cu va k¥ thuat thu thap dit liéu truc tuyén
Quy trinh quan tri dir liéu
Quan tri site web
Quan tri quy trinh
Quan tri ndi dung
Quan tri cong nghé
Quan tri forrmat
Tai li€u hoc tap
Doc chuong 10, Digital Marketing: Strategy, Implementation and

Practice, Dave Chaffey & Fiona Ellis-Chadwick, Pearson; 5 edition,
634p, (2012).
Doc chuong 10, Digital Marketing Analytics: Making Sense of

Consumer Data in a Digital World (Que Biz-Tech), Chuck
Hemann, Ken Burbary, Que Publishing, 288p, (2013).



13. Ma tran quan hé chuin dau ra (CLO) va ndi dung (chwong) hoc phin

Chuong

— N n <t T
thir Tén chuong ST 2121 S| 8
@, @, @, @, @,
1 Tong quan vé Marketing ki thuat s6 X
2 Phan tich méi truong truc tuyén vi mo X
3 Phén tich méi truong truc tuyén vi mo X
4 Chién luoc marketing va Internet X X
5 Internet va marketing mix X X
6 Internet va marketing quan hé X X
Chuyén giao kinh nghiém truc tuyén cho X X X
’ khéch hang
8 Ké hoach truyén thong trén mang xa hoi X X X
Truyén thong marketing qua kénh ky thuat X X X X
> s
10 Panh gi4 hiéu qua truyén thong truc tuyén X X




14.  Mdi quan hé giira chuin diu ra hoc phan (CLO) va phuong phap giang day,

hoc tap (TLS)
No Code Teaching Learning TLS Q Q Q Q Q
Methods (TLS) Group | © 8 Q g Q
1 TLM1 Explicit Teaching 1 X X X X
2 TLM2 Lecture | X X X X
3 TLM3 Guest Speaker 1
4 TLM4 Problem Solving 2
5 TLMS Brainstorming 2
6 TLM6 Case Study 2 X X
7 TLM7 Role Playing 3
8 TLMS Game 4
9 TLM9 Field Trip 4
10 TLM10 Debate 4
11 TLM11 Discussion 5
12 TLM12 Peer Practice 5
13 TLM13 Inquiry 5
| e < x]x
15 TLMI5 Techr;/([);)}%g(—l?ased 7
16 TLM16 Work Assignment 6
17 TLM17 Seminar/Tutorial 1
18 TLM18 Story Theatre 3
19 TLM19 Simulation 4
20 TLM20 Jigsaw 5




15.  Phan bo thoi gian theo s6 tiét tin chi cho 3 tin chi (1 tin chi = 15 tiét)
S6 tiét tin chi Phuong phép giang
day
Ch
u’(’rng Tén chuong , T‘huc .
thur Ly | hanh/ | Tong
thuyét thao Sé
luan™
| T?ng quan veé Marketing ki thuat 4 2 6 |TLMI2.11
sO
) PhanA tich moéi truong truc tuyén 3 3 6 | TLMI12.11.12
vi mo
3 PNhanA tich moéi truong truc tuyén | 1 > | TLM12.11.12
vi mo
4 Chién luoc marketing va Internet 1 3 TLM1,2,11,12,14
Internet va marketing mix 2 TLM1,2,6,11,12,14
6 Internet va marketing quan hé 2 4 | TLM1,2,11,12, 14
7 Chliyen g1a0, km}‘l nghiém truc | 1 > | TLM12.11.12.14
tuyén cho khach hang
K¢é hoach truyén thong tré 2
8 © Oach HUyell Tong tren mang |+ 5 7 | TLM1,2,6,11,12,14
xa hoi
Truyén tho keti
9 Tuyen - HIONg - marketig qual 3 5 | TLM1,2,11,12, 14
kénh ky thuat so
Dr h sy h.,\ 5 t A th/\
10 ami g3 Qet qua Huyen Hong - 3 5 |TLM1, 2, 11, 12
truc tuyen
Tong 22 23 45

Ghi chii: S6 gio thie hanh/ thdo ludn trén thuc té sé bang sé tiét thwe hanh/ thdo

ludn trén thiét ké x 2.




16.  Mobi quan hé giira chuin diu ra hoc phian (CLO) va phwong phap dinh gia
(AM)
AM e e e e e
No Code | Assessment Methods oy oy = — =
Group 9 8 8 g 8
1 AM1 Attendance Check 1 X X X
2 AM2 Work Assignment 1 X
3 AM3 Oral Presentation 1 X X X X
4 AM4 Performance test 2
5 AMS Journal and blogs 2
6 AM6 Essay 2 X X X
7 AM7 | Multiple choice exam 2
8 AMS Oral Exam 2
9 AM9 Written Report 2
Teamwork
10 | AM10 2 X
Assessment
Graduation Thesis/
11 | AM11 3
Report
12 | AM12 Others 4




17. K& hoach kiém tra, danh gia
Phuong
\ phap | Tylé | — N n < v
STT | Tuan| Noidung ] 8 8 8 8 8
danh (%) @) @) @) @) @)
gia
AM1,
1 1-10 | Chuong 1-6 10% X X X
AM2
Du an nhom
2 7-8 AM3 10% X X X
gitra ki
Du an cudi AM3,
3 14,15 20% X X X X
ki AMI10
Theo | Tt ca ndi
4 AM6 | 60% X X X
lich | dung
Tong cong | 100%
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